‘We sell good-quality foreign brides’:

 The websites of cross-national marriage agents for foreign brides in Taiwan
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Recently, more and more Southeast-Asian women have married to Taiwan through the intermediation of cross-national marriage agents (CNMAs). Their marriage is named as ‘commodified transnational marriage (CTM)’ and they are labelled as ‘foreign brides’. As feminist arguments and research results point out, these women are actually in a tiny minority of the society. Because their marriages are operated in a trade way, so neither can inferior of ‘foreign brides’ be understood in depth nor the social policy that aims at improving their hardship be developed deliberately until we realize how CNMAs operate CTM and package ‘foreign brides’. Therefore, the aim of this essay is to explore how the business of CTM is run and how ‘foreign brides’ are ‘packaged’ and ‘sold’ by analysing the websites of CNMAs in Taiwan.
This essay focused on the websites of CNMAs which match Vietnamese women with Taiwanese men because they are the majority in Taiwan. After analysing, two conclusions can be drawn. Firstly, the websites of CNMAs construct a meaning: marrying ‘foreign brides’ is prevalent and necessary. Secondly, CNMAs indeed objectify ‘foreign brides’ as goods rather than view them as a dignified human being because on the one hand, the service caters for male customers’ needs and ignore the voices of ‘foreign brides’; on the other hand, ‘foreign brides’ are packaged within three principles: ‘a qualified housewife’, ‘sex-role stereotypes’ and ‘sexual disciplines’.  Therefore, I argue that the operation of CNMAs may not only foster ‘epidemic proportion’ of CTM but also results in the inferior of ‘foreign brides’. Hence, when formulating the policy, it is essential to query and de-construct the problematic ideology among the websites of CNMAs. 
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